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= . BCOM(Generah = == .
~ CBCS COURSE STRUCTURE
: . w.e.f2025-2026 =
S1.No. Code Course Title HPW | Credits | Exam Hrs | |
LE. U.E | Pract | Total
)] 2) (3) )] (6) () @® | 9 | (10 | D
: | SEMESTER-I ; e - o e : &
1. | AECI1 English(First Language) 5 5 3 hrs 40 60 0 100
2. | SLS1 Second Language 5 5 3 hrs 40 | 60 0 - 100
3. | MJR101 | Financial Accounting-I 5 5 3 hrs 40 60 0 100
4. | MJR102 | Business Organization and Management 5 5 3 hrs 40 60 0 100
5. | MJR103 | Business Economics 5 5 3 hrs 40 60 0 100
Total 25 25
SEMESTER-II
6. | AEC2 | English(First Language) s 5 3hs | 40 | 60 0 | 100
7. | SLS2 | Second Language ey S0 3hs ) 40 60 ) 0 ot 1100
8. | MJR201 | Financial Accounting-II 5 5 3 hrs 40 60 0 100
9. | MJR202 | Business Laws 5 5 3 hrs 40 60 0 100
10.| MJR203 | Banking and Financial Services 5 5 3 hrs 40 60 0 100
Total 25 25
SEMESTER-III
11.| AEC3 | English(First Language) : w5 5 3 hrs 40 | 60 0 | 100
12.] SLS3 | Second Language T a5 S i 40 | 60 0 | 100
13.| MIR301 | Advanced Accounting 5 5 3 hrs 40 60 0 100
14.| MJR302 | Business Statistics-I 5 5 3 hrs 40 60 0 100
15.| MIR303 | Auditing 5 5 3 hrs 40 | 60 0 100
Total 25 25
SEMESTER-IV
16.| AEC4 | English(First Language) R 5 3hrs 40 [ 60 | 0 | 100
_ 17.| SLS4 | Second Language - 5 s | 3bhs | 40 |5 60 0 100
18.| MJR401 | Corporate Accounting 5 5 3 hrs 40 60 0 100
19.| MIR402 | Business Statistics-II 5 5 3 hrs 40 60 0 100
20.| MJR403 | Income Tax 5 5 3 hrs 40 60 0 100
Total 25 25
SEMESTER-V
21.| MJR501 | a) Cost Accounting/
b) Financial Planning& Performance/ 40 60 0 100
¢) International Financial Reporting-I 5 5 3 hrs
22.| MJR502 | a) Business Ethics
&Corporate Governance
b) Advanced Corporate Accounting 5 5 3 s W — . 12
¢) Financial Management
23. | MDC503 | a) Introduction to Accounting
(Offered | b) Principles of Management 4 4 3 g 40 60 0 100
to other
Students)
24| SEC1 a) Communication Skills/
b) Professional Development Skills| 2 2 2 hrs 10 40 0 100
¢) ¢)Entrepreneurship& Startups
2
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25 | SEC2 a) Professional Development
Skills/
b) Communication Skills/ 2 o s e . .
¢) Entrepreneurship& Startups
26. | VACI a) Environmental Science/
bg Cyber Security& Laws 3 A 420 - 4 ¢ i
Total 21 21
SEMESTER-VI
27 | MJR601 | a) Management Accounting/
b) Financial Control/
¢) International Financial Reporting-| 5 5 3 hrs 40 60 0 100
I
28 | MIR602 | a) Theory and Practice of GST/ 100
b) Internal Auditing/ 3T+4P 2hrs/3 | 20 | 50 30 | (20I+ 50U +
¢) Financial Decision Making 5 5 hrs 30P)
29 | MJR603 | Research 100
Methodology/ 2T+4PR 20 50 30 [(@0I+50U+
Internship/Project 4 4 2hrs 30P)
Report
30 | SEC3 a) Fundamentals of Al Tools/
b) Ability Skills 2 | 2 2bs | 10 | 40 | o 50
(Competitive
Mathematics)
31 | SEC4 a) Computerized Accounting
(Dept. b) E-filing of Tax Returns 2 2 2 hrs 10 40 0 50
specified)
32 | VAC2 a) Cyber Security & Laws/
b) Environmental Science i 3 %lhes e g 30
Total 21 21
GRANDTOTAL . ' - 142 142

THPW: Theory Periods Per Week; ESED: End Semester Exam Duration; AEC: Ability Enhancement Course; SLS-
Second Language Skill; SEC: Skill Enhancement Course; MJR: Major Course ; VAC: Value Added Course; MDC:
Multi- Disciplinary Course; T: Theory; P: Practical; I: Internal Exam U: University Exam: RMP: Research
Methodology & Project Report; PR: Project Report; IS: Internship; VV: Viva-Voce Examination.

Note :If a student opts for “a” in SEC in V Semester ,the student has to opt for “a’ only in VI Semester and so is the case with “b”
and “c” in the case of Major/MDC papers also the rule applies.

SUMMARYOFCREDIT:
Sl. No. Course Category | No. of Courses _| Credits Per Course Credits
1 AEC(English Language) 4 5 20
2 SL(Sccond Language) 4 5 20
3 SEC 4 2 8
4 MDC 1 4 4
£ VAC 2 3 6
6 RMP 1 4 4
7 MJR 16 5 80
TOTAL : 320 i | Total 4 : a2
Commerce =~ 18 s Commerce R T
| "NSS/NCC/Sports/Extra | Upto6 (2ineachyear)
: Curricular ; :
CREDITSUNDERNON-CGPA : S
SR Summer Internship Uptod (2ineachafterI&II years)
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SEMESTER-I
| - MJR101:FINANCIALACCOUNTING-I
PAPERCODE:MJR101 Max.Marks:60U+401=100
THPW:5;Credits:5 ESED:3hrs

Course Objectives:

1) To understand the accounting process.

2) To classify and record various business transactions in the respective subsidiary books.
3) To know the reasons for disagreement of cash book and bank passbook balances.

4) To identify and rectify the accounting errors at various stages of accounting cycle.

5) To prepare the final accounts of the sole trader.

Course OQutcomes:

1) Describeandunderstandtheaccountingprinciplesandrecordingofbusiness transactions in
Journal.

2) Prepare ledgers and subsidiary books.

3) Prepare and analyze the bank reconciliation statement.

4) Understand the way of rectification of errors in the books of accounts.

5) Understand the needs of preparing financial statements with adjustments.

UNIT-I:ACCOUNTINGPROCESS:

Financial Accounting: Introduction — Definition — Evolution — Functions - Advantages and
Limitations — Users of Accounting Information - Branches of Accounting — Accounting
Principles: Concepts and Conventions - Accounting Standards — Meaning — Importance —List
of Accounting Standards issued by ASB - Accounting System - Types of Accounts —
Accounting Cycle — Journal - Ledger and Trial Balance (Including Problems)

UNIT-II:SUBSIDIARYBOOKSANDRECTIFICATIONOFERRORS:

Meaning — Types: Purchases Book - Purchases Returns Book - Sales Book - Sales
ReturnsBook-BillsReceivableBook-BillsPayableBook—CashBook:Single, Column,Two
Column, Three Column and Petty Cash Book - Journal Proper (Including Problems)
RectiﬁcationofErrors:TypesofErrors-SuspenseAccount—EffectofErrorsonProﬁt(Including
Problems)

UNIT-III: BANKRECONCILIATIONSTATEMENT:

Meaning-Need-Reasons for differences between Cash Book and Pass Book balances—
Favorable and Overdraft balances — Ascertainment of correct Cash Book balance (Amended
Cash Book)- Preparation of Bank Reconciliation Statement (Including Problems)
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UNIT-IV:DEPRECIATIONACCOUNTING:

Depreciation (Ind-AS-16): Meaning — Causes — Difference between Depreciation,
Amortization and Depletion - Objectives of providing for depreciation — Factors affecting
depreciation —Accounting Treatment — Methods of Depreciation: Straight Line Method -
Diminishing Balance Method and Sum of the Units Method (Including Problems)

UNIT-V:FINALACCOUNTSOFSOLETRADER:

Capital and Revenue Expenditure—Capital and Revenue Receipts: Meaning and Differences
-Deferred Revenue Expenditure.

Final Accounts of Sole Trader: Meaning- Uses- Preparation of Manufacturing, Trading and
Profit & Loss Account and Balance Sheet — Adjustments — Closing Entries (Including
problems)

SUGGESTEDREADINGS:

1) Haneef and Mukherjee: Accountancy-I:TataMcGrawHillCompany.

2) R.L.Gupta &V.K.Gupta: Principles &Practice of Accounting: Sultan Chand.

3) S.P.Jain&K.L.Narang:Accountancy-I:Kalyani Publishers.

4)  Tulasian:Accountancy-I:TataMcGrawHillCompany.

5) T.S.Grewal:IntroductiontoAccountancy:S.ChandandCompany.

6) S.N.Maheshwari&V.L.Maheswari:AdvancedAccountancy-I:VikasPublishingHouse.

7) DeepakSehgil:FundamentalsofFinancial Accounting:TaxMannPublication.

8) JawaharLal:FinancialAccounting:HimalayaPublishingHouse.

9) KamatamSrinivas:FinancialAccounting—I:SPublishers.

10) KamalaDevi,DrPadmalatha,RachanaSharma: Financial Accounting-I:Professional
Books Publisher.

11) Prof.PrashantaAthma: Financial Accounting -1:Himalaya PublishingHousePvtLtd.

12) Dr.K.NaveenKumar:FinancialAccounting-1:VedashreePublishers.
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SEMESTER-I
_ M.]RIOZ:B‘USINESSOR_GAN_IZATIONA_NDMANAGEME_NT .
PAPERCODE:MJR102 Max.Marks:60U+401=100
THPW:5;Credits:5 ESED:3hrs

Course Objectives:
1) To know the forms of business organization.

2) To understand the meaning and classification of joint stock companies.

3) To know the meaning and functions of management.

4) To study the importance of planning and organizing in a business organization.

5) Todifferentiatetheconceptsofauthority,power,accountability,responsibility,delegation
and decentralization.

Course Outcomes:
1) Describeandunderstandtheformsofbusinessorganization.

2) Knowstheformsof companiesandimportantdocuments.

3) EquipswiththeapplicationofFayo1’s14principlesofmanagement.

4) Understandthebenefitsofplanningandorganizinginan organization.

5) Gain confidence in proper use of authority, responsibility, centralization,
decentralization, coordination, cooperation and control terms.

UNIT-I: INTRODUCTION:

Concepts of Business, Trade, Industry and Commerce - Objectives and functions of Business —
Social Responsibility of a Business - Forms of Business Organization - Meaning, Characteristics,
Advantages and Disadvantages of Sole Proprietorship — Meaning, Characteristics, Advantages and
Disadvantages of Partnership - Kinds of Partners - Partnership Deed -Concept of Limited liability
partnership — Meaning, Characteristics, Advantages and Disadvantages of Hindu Undivided Family—
Meaning, Advantages and Disadvantages of Co-Operative Organization, One Person Company.

UNIT-ILJOINTSTOCKCOMPANY:

Joint Stock Company - Meaning - Definition - Characteristics - Advantages and Disadvantages -
Kinds of Companies - Promotion - Stages of Promotion - Promoter - Characteristics - Kinds -
Preparation of Important Documents - Memorandum of Association - Clauses - Articles of
Association - Contents — Prospectus - Contents — Red herring Prospectus- Statement in lieu of
Prospectus (As per Companies Act-2013).

UNIT-III: FUNCTIONSOFMANAGEMENT:

Management - Meaning - Characteristics - Functions of Management - Levels of Management —
Organization Structure — Types of Organization Structure — Skills of Management - Scientific
Management - Meaning - Definition - Objectives - Criticism — Fayol’s Principles of Management.
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UNIT-IV:PLANNINGANDORGANISING:

Meaning - Definition - Characteristics - Types of Plans - Advantages and Disadvantages —
Approaches to Planning - Management by Objectives (MBO) - Steps in MBO - Benefits —
Weaknesses—Definition of Organizing-Organization-Process of Organizing - Principles of
Organization - Formal and Informal Organizations - Line, Staff Organizations - Line and Staff
Conflicts - Functional Organization - Span of Control - Meaning - Determining Span — Factors
influencing the Span of Control.

UNIT-V:AUTHORITY.COORDINATIONAND CONTROL:

Meaning of Authority, Power, Responsibility and Accountability - Delegation of Authority -
Decentralization of Authority - Definition, Importance, Process, and Principles of Coordination -
Techniques of Effective Coordination - Control - Meaning - Definition — Relationship between
Planning and Control - Steps in Control — Requirements for Effective Control.

SUGGESTEDREADINGS:

1) RKSharma&Shashi K.Gupta: Business Organization&Management:Kalyani Publishers
2) PatrickAnthony:BusinessOrganization&Management:HimalayaPublishingHouse

3) Dr.ManishGupta, BusinessOrganization&Management:PBP.

4) R.D.Agarwal:Organization&Management:McGrawHill.

5) S.A.Sherlekar,V.S.Sherlekar:Modern BusinessOrganization:HimalayaPublishingHouse
6) C.R.Basu:BusinessOrganization&Management: TataMcGrawHill

7) M.C.Shukla:Business Organization&Management:S. Chand,

8) D.S.Vittal:BusinessOrganizationandManagement:S. Chand

9) V.S.P.Rao:OrganizationalBehaviorText&Cases:HimalayaPublishingHouse

10) UmaShekaram:BusinessOrganization&Management: TataMcGrawHill

11) NiranjanReddy&Surya Prakash:BusinessOrganization&Management:Vaagdevipublishers
12) YSridhar: Business Organisationand Management : S Publishers.

13) Prof.A.Patrick,Mrs.R.Renuka: BusinessOrganisationandManagement:Vedashree Publishers.
14) Sherlekar&KhuspatJain:BusinessOrganization&Management:HimalayaPublishingHouse
15) RKChopra:OfficeOrganization&Management: Himalaya PublishingHouse

16) PrinciplesandPracticeofManagement:RSGupta&BDSharma:KalyaniPublishers

17) PrinciplesofManagement:RKSharma: KalyaniPublishers
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_ ___SEMESTER-I _ -
S : :PﬁpérMJR‘IOS:BUSINESSECONOMICS:_;;;-5' e
PAPERCODE:MJR103 Max.Marks:60U+401=100
THPW:5;Credits:5 ESED:3hrs

Objective: To acquire knowledge for application of economic principles and tools in business
practices.

Course Objectives:

Toprovide foundationalknowledgeofbusiness economicsanditsscopein decision-making.
Toanalyzedemandconceptsand varioustypes of elasticityformarket understanding.
Toexplainthelawsofsupply,consumersurplus,andconsumerbehavior theories.
Tounderstand theprinciples ofproduction andcost, andapplythemto business decisions.
Tointroducerevenue analysisandbreak-evenconceptsforeffectivemanagerialplanning.

s

Course Outcomes:

1. Definethenatureand scopcofbusinesscconomics,distinguishingmicroandmacro aspects.

2. Analyzedemand functions and applyelasticityconcepts in economicdecisions.

3 Interpretsupplydynamicsandconsumerbehaviorthroughutilityandindifferencecurve
approaches.

4. Evaluateproduction functions, returnsto scale, andassess cost-efficiencyin production.

5. Demonstrateunderstandingofcostandrevenuebehavior,andapplybreak-evenanalysisin
business contexts.

UNIT-I: INTRODUCTION:

Business Economics: Meaning - Nature — Characteristics - Importance and Role - Micro & Macro
Economics - Scope - Objectives - Law of Diminishing marginal utility - Law of Equi-marginal
utility.

UNIT-I:DEMAND ANALYSIS:

Meaning — Function - Factors influencing Demand -Types of Demand -Demand Curve - Law of
Demand —Exceptions to the law of demand-Elasticity of Demand: Concept - Types of elasticity of
demand-price, income and cross Elasticity of Demand —measurement of elasticity—arc and point
methods—Importance of various Elasticity of Demand

UNIT-1II:SUPPLY ANALYSIS:
Law of Supply - Factors influencing Supply - Market Equilibrium- Consumer Surplus - Theory of
Consumer behavior - Utility and indifference curve analysis.

UNIT-1V:PRODUCTIONANALYSIS:

Concept of Production —production function-Total Production - Marginal Production - Average
Production —returns to a factor- Law of Variable Proportions - Law of Returns to Scale — Isocost —
Isoquants - Economies and Dis-economies of Scale.
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UNIT-V:COSTAND REVENUEANALYSIS:

Theory of Cost - Concepts of Cost - Short run and Long run cost curves - Traditional and Modern
Approaches -Revenue Curves—relationship between total marginal and average revenues- --Break
Even Analysis—Meaning — Assumptions — Uses and Limitations.

SUGGESTEDREADINGS:
BusinessEconomics:V.G.Mankar,HimalayaPublishingHouse

ManagerialEconomics: VanithAgrawal,PearsonEducation
BusinessEconomics:H.L.Ahuja,S. Chand&Co.Ltd.

BusinessEconomics:R. K. Lekhi,KalyaniPublishers

BusinessEconomics:D.M. Mithani,HimalayaPublishing House
BusinessEconomics:Dr.RamakrishnaBandaru, TataPublications
BusinessEconomics:P.N.Chopra,KalyaniPublishers
EssentialofBusinessEconomics:D.N.Dwivedi, Vikas Publishers
ManagerialEconomics:VarshneyandMaheswari,SultanChand

10. BusinessEconomics:P.K.Mehta, TaxMannPublication.

11. BusinessEconomics:P. N.Chopra&Seema Ghosh,Kalyani Publishers.

12. BusinessEconomics:DrlyothiMehra,DrVinayaChaturvedi:ProfessionalBooksPublisher
13. Businesseconomics:Dr ShabinaShareef, VedashreePublishers

14. S. K .Misra&V.K.Puri: EconomicEnvironmentofBusiness:HimalayaPublishing House
15. K.M.Pandey:EconomicsforManagerialDecisions:HimalayaPublishingHouse
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